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How to Get a Duesenberg from Coast to Coast for a Penny 


By Christine A. Pyle 

"The cult of the old car has arrived as a 
recognized hobby. No longer are the devotees 
of Benz, Bentley, Bugatti or Biddle shrugged 
off as peculiar sociological specimens, part 
masochist, part philistine, and part mental 
defective: earnest articles on early cars appear 
in intellectual weeklies and industrial house 
magazines alike " 

(Michael Sedgwick, Early Cars [London: Octo¬ 
pus Books Limited, 1972],5). 

Collectors interested in antique automobiles 
and the endless number of car accessories can 
add a new companion to their collections— 
postcards. In the early 1900s, postcards and 
automobiles were both struggling to become 
accepted in the United States. Warnings 
against the use of postcards were often pub¬ 
lished in magazines. G.W. Green wrote in the 
April 1877 issue of The Atlantic Monthly his 
reason for wanting postcards removed: "My 
grudge against the postal card is the tendency 
to read, against your own will, postal cards not 
addressed to yourself. There is a fascination 
about the thing which is very like kleptoma¬ 
nia" (Richard Carline, Pictures in the Post 
[Philadelphia: Deltiologists of America, 

1972],55). 

Conducting correspondence on postcards was 
not approved of in polite society. They were 
considered useful only for business purposes. 
When the picture postcard was introduced, it 
was thought to be just as vulgar as the plain 
postcard. "It was not only that its use was felt 
to be a gesture of meanness towards the per¬ 
son addressed, since it allowed a savings of 
halfpenny, . in postage: there was the further 
objection that the choice of picture might 
reveal one's personal tastes too publicly and 
plainly—perhaps an artful expression, a crude 
gesture or vulgar joke. The 'best' people 


preferred to avoid the risk of such revelations" 
(ibid.,56). Another concern was that the art of 
letter writing would fall into disuse because of 
the limited amount of space provided for cor¬ 
respondence on a postcard. 

The future of the automobile was also 
unceitain. Motorists were forced to deal with 
discriminating and often bizarre laws. In order 
to keep automobiles off the streets, some towns 
gave their police the authorization to shoot at 
tires or stretch ropes or wires across roads. 

Most early motorists were avid sportsmen and 
competition was inevitable. The first official 
automobile race in the United States was held 
in Chicago in 1895. Many early racing cars 


were homemade, constructed for use on 
half-mile or mile dirt tracks, often found at 
county fairs. Racing was very popular right 
from the word go. The Indianapolis Speedway 
(FIG. A) opened in 1909, with the first "Indy 
500" held in 1911. In the 1920s the popularity 
of sportscar racing against the clock (FIG. B) 
and at major speedways like Indianapolis grew 
tremendously. 

In the early 1900s it was unclear which 
method of power would dominate—gas, steam, 
or electricity. The electric car (FIG, C) was 
favored by society ladies, despite its limited 
range, because it was simple to operate, very 
quiet and odorless. As gasoline-powered 
engines became more popular, the electric car 



















B Bluebird driven io world speed record, Daytona Beach, 
FI Curt Teich postcard 193S 



began to die out. A few companies, however, 
such as the Detroit Electric Company, managed 
to continue producing electric automobiles 
until 1942. 

As the market for buggies and wagons began 
to decline, many buggy makers tried their 
hand at producing automobiles, but without 
much success. Automobiles, it seemed, were 
manufactured anywhere by anyone who had 
the tools and equipment. Consequently, 
automobile styles were as varied as the 
manufactures themselves. Figure D shows a 
"locomotive-type automobile," manufactured 
by the Chicago Solder Company, which is an 
exact reproduction of a railroad locomotive. 

The copy on the back of the postcard states 
that "everything on the car is used for some 
particular purpose and is not there for orna¬ 
ment only." For example, "the air compressors 
operate the whistle as well as inflate the tires." 

With the advent of automobiles arose the need 
for many new and different products and serv¬ 
ices. For instance, it is rumored that the first 
two automobiles in the state of Ohio somehow 
managed to crash into each other, bringing 
about the need for businesses such as Rosey's 
Auto Graveyard (FIG. E). Manufacturers of work 
clothes produced a new item that no car 
owner should be without—the motoring suit. 
Forest City Overall Company (FIG. F) offered 
the auto duster in addition to the motor suit. 
An advertising card for the Klemm Company 
in Bloomington, Illinois charged that many 
manufacturers had hurriedly produced gar¬ 
ments that were "far from comfortable or 
practical." Klemm work clothes, however, 
"could not offer anything until we knew that 
we were correct, and the suit on the other 
side is the result. The combined trunk and 
leg measurements are real averages, not 
guess work." 

Postcards provided a cheap, yet efficient means 
of reaching every household in the vicinity and 
they played an important role in automotive 
advertising campaigns. The variety of postcards 
pertaining to automobiles is tremendous. From 


views of car dealership interiors to a 1914 
advertising card for Chevrolet, bragging that 
their car can "climb the Iowa State Capitol 
steps at 18 miles per hour—no stop—loaded 
with passengers." Today, cards of this type are 
rare because they were ephemeral. There were 
no personal messages written on advertising 
cards and therefore usually no reason to 
keep them. 

The items we now consider standard equip¬ 
ment on automobiles—tops, windshields, 
headlights and bumpers—were considered 
extras to the car buyer at the turn of the cen¬ 
tury. At that time, there was a wide variety of 
accessories from which to choose, but the 
accessory that topped them all was Bosco's 
Collapsible Rubber Driver. "Locks may be 
picked or jimmied. Cars may be stolen in spite 
of them, but no thief ever attempted to steal a 
car with a man at the wheel." The ad went on 
to promise that the driver was "so lifelike, so 
terrifying that nobody a foot away can tell it 
isn't a real, live man. When not in use, this 



D. Locomotive type automobile built by the Chicago Solder 
Company ; Chicago, IL Curt Teich postcard. Ca. 1917. 

marvellous device is simply deflated and put 
under the seat." The price of this wonderful 
creation was $15.00. 

Postcards were also used by the automotive 
supply industry to promote products from car 
batteries to tires. Postcards were usually con¬ 
sidered part of an effective advertising 
campaign, Figure G gave the 1934 consumer 
an idea of the condition their valves will be in 



F. Advertising billboard for Forest City Overall Company, Rockford, IL Curt Teich postcard Ca 1912 


ROSEY'S AUTO GRAVEYARD ON LINCOLN HIGHWAY AT VINTAGE, PA. 



BETWEEN PHI LADELPHIA AND LANCASTER. PA. 


E. Rosey's Auto Graveyard, Vintage, PA. Curt Teich postcard. Ca 1920. 








Not Just a Mountain of Postcards 




Postcards are small, that goes without saying. It 
is not just their size, however, that causes them 
to take a back seat to other visual documents 
of historic interest. The printed views them¬ 
selves are often substantially altered from the 
original photograph. Buildings, cars, telephone 
poles and wires, trash cans, streetlights, clouds, 
and even people could be painted out of—or 
into—a view, depending upon the wishes of 
the business or person ordering the card. 
Unfortunately, the combination of diminutive 
size and the alteration of the image disquali¬ 
fies the postcard, to some, as a document with 
"serious” historic value. 

This concern points up an important part of 
the Curt Teich Postcard Collection that is often 
overlooked, misunderstood, or simply not 
known about—the production files or artwork, 
which comprise over one third of the total 
volume of the collection's materials. 

The museum houses the Teich company's 
original working files for almost everything 
produced by the company between 1925 and 
the mid-1970s. These files, now stored in 122, 


A. One of the storage rooms at the Teich Collection facility 

four-drawer metal cabinets (FIG. A) are 
arranged by number, corresponding to the 
number found on each postcard which indi¬ 
cates the date the card was printed. The cover 
of each "shop envelope” (FIG. B) gives infor¬ 
mation about the piece to be printed, 
including customer name, type of object (post¬ 
card, brochure, booklet or other advertising 
piece), amount to be produced and type of 
process to be used, retouching and color 
instructions, The contents of each envelope 
reveals a hodge-podge of important objects 
which are alike yet various. 

Most commonly, the envelope contains a 
retouched photograph, a copy negative of the 
retouched image and a mechanical or camera- 
ready paste-up of the card design. However, 
the envelope can contain much else—an excit¬ 
ing array of artifacts. For example, the shop 
envelope for a 1941 postcard view of the Max¬ 
well Street Market at Roosevelt Road and 14th 
Street in Chicago holds not only the retouch¬ 
ing work and a page of handwritten copy for 
the back of the card, but also an unretouched 
8x10" black and white photograph of the same 
view of that crowded market, the fascinating 
detail of which is only hinted at in the 
finished card (FIG. C and D). 


C. Unretouched postcard of the Maxwell Street Market, Chicago, IL. 1941. 


6. Cover of a “shop envelope" from an order of postcards. 
1940. 


The art files for a 1941 order of postcards of 
the Laurer Sister's Restaurant at 63rd and Nor¬ 
mal Boulevard in Chicago includes a series of 
small "snapshots,” supplied by the client, 
showing the restaurant's new patterned 
linoleum floor. In one of the snapshots, all of 
which show candid views of diners enjoying 
the Laurer Sister's meals, the floor is labeled in 
pen with the letters B, D, and E (FIG. E). These 
letters correspond to the letters printed on the 
sample strips of linoleum sent by the restaurant 
to the Teich company to serve as color models 
(FIG. F). The linoleum strips, along with 8x10" 
photographs of the restaurant's interior, a 
menu, and a watercolor and ink paste-up of 
the final card design are all housed in the 
museum's art files. 

Client letters or memos, detailing the intention 


D, Finished postcard of the Maxwell Street Market, 
Chicago, IL. 1941 


of a card view or thumbnail sketches of card 
details are frequent inclusions in the produc¬ 
tion files (FIG. G). The file for a 1930 
letterhead design for the Oklahoma Manufac¬ 
turing Company contains swatches of fabric, 
used for printer's color samples, for each of 
the dress designs in the letterhead (FIG. H). 
The swatches are mounted on paper labeled 
with the corresponding design. 


The production files are an important compo¬ 
nent of the Curt Teich Collection containing, 
as they do, objects of an original nature- 
pieces of material culture from six decades of 
our century. The files together with the 
individual postcards make the Teich collection 
an archive of the postcard industry —an indus¬ 
try that, during the '20s, '30s, and '40s was 
pervasive enough to chronicle most aspects of 
American life. The existence of the art files 
makes the Teich Collection much more, 
indeed, than just a mountain of postcards. □ 







if they don't have "form-fitting seats" from 
Black and Decker. 

Anything and everything was printed on a 
postcard as long as it would sell. Local store 
owners commissioned cards of parking garages, 
dealerships, or service stations in the hope that 
a view of the building would be a good seller. 
Postcards provide a fascinating history of 
America from the late 19th century to the 
present. They are useful tools for research in, 
not only the history of the automobile, but 
almost any aspect of history, documenting 
current art styles, the latest fads, everyday life, 
disasters, special events and even social attitudes. 

As the automobile became more common to 
the average household, a new part of American 
history was unfolding. Families began to travel 
long distances in their cars and automobile 


cabins and tourist courts—the forerunners to 
motels—began to spring up along every high¬ 
way. The second part of this article, included 
in the Spring 1986 issue of the Postcard Jour¬ 
nal, will be devoted to this new phenomenon 
in American culture. 


"Occasionally an automotive dealership 
would join forces with an oil company, and a 
complete dealership-sales-serivce unit was 
established. On the highway, the small 
independent pperator was equally alert and 
aggressive in developing a higher profit, and 
he found that his location was ideal for food 
service And, since late tourists and 
travelers were prospects for sleeping accom¬ 
modations, the tourist cabin, motel, truckie 
dorm ideas were added to the station. Gas, 
Food, and Lodging all under one roof—so 
cozy" (John Baeder, Gas, Food , and Lodg- 
ing [New York: Abbeville Press, 1982],39). □ 


G Advertising card for Vibro-Centric valve seats. Curt Teich postcard. 1934 


The Curt Teich Company operated in 
Chicago from 1898 to 1974 as a printer 
of postcards, advertising pamphlets and 
brochures, maps, blotters, and sundry other 
printed items. The company eventually 
became the largest volume producer of 
postcards in the world. Over the span of 
76 years of business, Teich saved copies of 
everything his firm printed, including most 
of the original photographic and layout 
work. In this way he established an indus¬ 
trial archives that now exists as the nucleus 
of the Curt Teich Postcard Collection at the 
Lake County Museum. It is the intention of 
the museum to preserve this resource and 
to research and analyze the importance 
postcard views have for understanding the 
history of 20th century America. 

THE POSTCARD JOURNAL is published 
quarterly by the Lake County Museum: 

Curt Teich Postcard Collection, which is a 
section of the Lake County Forest Preserve 
District. ISSN-0743-7617 

Rebecca Goldberg, Museum Supervisor 

Katherine Hamilton-Smith, Curator 
of Special Collections, Editor, the 
Postcard Journal 

Christine A. Pyle, Assistant Curator of 
Special Collections 

Subscription to the Postcard Journal is a 
benefit of membership to the Curt Teich 
Collection. The Lake County Museum is a 
not for profit agency. 

The Curt Teich Collection is not tax 
supported. 

Lake County Museum, Lakewood Forest 
Preserve, Wauconda, Illinois 60084, U.S.A. 
(312) 526-8638 / 526-7878 


JOIN US 


The Curt Teich Postcard Collection needs your support 
to maintain quality preservation of its collections and 
to find new ways of making its resources available. 

The project is funded for the first five years of its exis¬ 
tence. Three of those years have gone by. Your 
membership or donation to the Curt Teich Collection 
will help provide professional staff to care for the 
archives, will aid in the ongoing effort to preserve the 
artifacts through environmental monitoring, conserva¬ 
tion procedures and materials, and will help support 
methods of bringing this unique material to the public 
through exhibits, publications, and research services. 

The Curt Teich Postcard Collection at the Lake County 
Museum is a valuable resource of historically signifi¬ 
cant photographs: images that tell the history of 20th 
century America. 


Please enroll me as a member of the Curt Teich Post¬ 
card Collection in the category below: 

Annual memberships: 


Student 

$ 10.00 

Individual 

$ 15.00 

Family/Group 

$ 20.00 

Institutional Nonprofit 

$ 20.00 

Contributing 

$ 35.00 

Sustaining 

$150.00 

Life (One-time payment) 

$500.00 


Benefits of membership include free admission to the 
museum and the Curt Teich Collection, a subscription 
to the Postcard Journal, 10% discount in the museum 
store, and a 20% discount on Teich Collection 
research services. 



Have A Good 
Seat. mr.Valve 


Did you know that the valves in your automobile engine seat themselves hundreds of times 
a minute? And if they don’t seat perfectly you will soon notice a loss of "pep" in the car 5 
performance. Maximum power is impossible when valve-seats are badly worn or broken down. 


A valve-seal grinding job will give your valves perfect, form-fitting seats, restoring power 
and saving you money on gas-mileage Even the hard steel seats, now used in some of the 
new cars should be checked over periodically Drive in and let us give your valves a 
Sw good seat. We’re all set to do it with the most modern valve-seat grinding equipment— 
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E. "Snapshot " of f/ie new linoleum floor at the Laurer 
Sister's restaurant, Chicago, IL, 1941. 



F. Linoleum strips sent to the Teich company to serve 
as color samples for the Laurer Sister’s restaurant 
postcard. 1941. 




G. Sketch of layout for a postcard of the picnic pavilion at 
Elitch Gardens, Denver, CO. 1945. 


Postcards Go To 
Washington 

Katherine Hamilton-Smith, curator of the 
Curt Teich Collection, was a speaker at the 
1985 annual meeting of the Society for 
Commercial Archeology, held at the 
National Archives in Washington, D.C. on 
17 November 1985. The Society for 
Commercial Archeology is a national 
organization concerned with the artifacts 
and structures, signs and symbols of the 
American commercial process. Features of 
the American commercial environment 



H. Watercolor layout and fabric swatches for letterhead for the Oklahoma Manufacturing Company, Oklahoma City, OK. 1930. 


include transportation facilities such as high¬ 
ways, airports, and bus stations; roadside 
development—gas stations, diners, and 
motels; components of the traditional busi¬ 
ness district—movie theatres, drugstores, and 
department stores; and recreation facilities— 
resorts, fairgrounds, and amusement parks. 
The symposium, Art Deco Commercial 
Architecture 1920- 1950, was co-hosted by 
the Art Deco Society of Washington. 

In Katherine's talk, which met with great 
enthusiasm from the symposium par¬ 
ticipants, she discussed Art Deco 
commercial architecture as it is manifest in 
the Curt Teich Collection. The Proceedings 
of the symposium will be published by the 
Society for Commercial Archeology. For 
more information about the publication, 
contact SCA, Room 5010, National Museum 
of American History, Washington, D.C. 

20560 □ 

Collection Participates in 
American Association 
of Museums Evaluation 

The Lake County Museum, including the 
Curt Teich Postcard Collection, was evalu¬ 
ated in January as part of the Museum 
Assessment Program (MAP) of the American 
Association of Museums (AAM). The one 
day assessment, conducted by Nancy 
Powell, Curator of Collections for the Grand 
Rapids Public Museum, Grand Rapids, 
Michigan, examined all aspects of the 
museum's operations, including collections 
management and access, conservation, 
exhibits, funding, administration and staff, 
programs and public outreach. 

The current goal of the Lake County 
Museum is to receive accreditation by the 
AAM. Participation in MAP will help the 
museum determine strengths and weak¬ 
nesses in its operations and will serve as a 
guideline for the achievement of its accredi¬ 
tation goal. □ 


State Historical Society 
Finds New Research Tool 

Completion of the computer catalogue of 
the Curt Teich Collection is expected to take 
about two more years. This does not mean, 
however, that the collection is inaccessible 
to researchers. The original production 
indexes from the Teich company, listing 
everything produced by the company 
alphabetically by geographic location and 
chronologically by date of printing are 
housed in the museum. These indexes 
are currently the main key to using the 
Teich collection. 

Photocopies of any section of these indexes 
can be ordered from the Teich Collection at 
the cost of 25<t per page; a service that has 
been used increasingly this past year by 
regional historians and historical agencies. 

Recently, the Iowa State Historical Depart¬ 
ment's Office of Historic Preservation 
ordered photocopies of the 375 index pages 
for the state of Iowa. These pages, listing 
views of Iowa towns from Ackley to Wood¬ 
ward, from 1903 to 1974, are now available 
in the State Historical Department's library 
for use by the state departments and the 
citizens of Iowa. Within three weeks of this 
order being filled and the Iowa pages being 
in the historical department's library, the 
Teich collection received a research request 
for photocopied views of Polk County (the 
county which includes Des Moines) from an 
historian preparing a history of that area. 

Using these index lists, a researcher can 
request photocopies, photographic copy 
prints or slides of most of the views 
registered in the index. For additional 
information about this service, contact 
the Teich Collection offices of the 
Lake County Museum. □ 












GENERAL INFORMATION 

The Lake County Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the 
history and geography of Lake County, Illinois from its 
earliest known inhabitants to the present. The Curt Teich 
Postcard Collection is a grant-funded special section of the 
Lake County Museum devoted to collecting, preserving, 
and interpreting postcard views and photographs of 
subjects related to Lake County, Illinois, and the United 
States in the 20th century. 

The Lake County Museum is a department of the Lake 
County Forest Preserve District. 

Location About 40 miles northwest of Chicago in the 

Lakewood Forest Preserve, Route 176 and Fairfield 
Road, Wauconda, Illinois 60084 
(312) 526-7878 Museum 

(312) 526-8638 Curt Teich Collection 

Exhibition Open daily 1:00 p.m. to 4:30 p.m. 

Gallery 

Research Monday-Friday by appointment only 

Library 

Admission $1.00 for adults, 50<t for students and senior 
citizens. Monday is a free day for all visitors. 

School Tours The museum has an active education program. For 
information about scheduling and cost, call the 
museum office at 526-7878. 

Membership Memberships are available through the 
Lake County Museum Association. 

Curt Teich Office hours 8:30-4:30 Monday-Friday 

Collection Visits to the collection by appointment only. 

The Curt Teich Postcard Collection offers 
separate membership. 

Benefits include free admission to the museum and the 
Teich Collection, a subscription to the Postcard Journal , 
discounts in the museum store and on Teich Collection 
research services. Teich Collection individual 
membership: $15.00family membership: $20.00. Please 
call the Teich Collection offices for information about 
additional membership levels. 
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Advertising card for the Curt Teich Company ,; 
Chicago, IL 1928. 

























